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BUS 317-001: Social Media Marketing 
Fall 2018 Semester 

 
Course Outline  

 
Instructor:  Sana Rashid, B.B.A, MBA 
          Marketing Consultant, Marketing lecturer 
 
Class Time:  MW 10:00 – 11:15 am (ED 619) Sep 5 – Dec 21, 2018 
 
 Email: Sana.rashid@uregina.ca  
 
Office Hours: By Appointment ED - (524.4)  
   
Course Description: 
 
Social media is changing how business is done around the world in almost every industry. The 
marketing and business worlds are undergoing fundamental changes in how consumers interact 
with brands and each other. Social media has helped give consumers a voice and connect them 
with their friends and other like-minded consumers, and it has also opened up numerous new 
communication channels available for marketers and brands to connect with current and 
potential customers. 
 
This course is designed to help students understand how marketing has (and has not) changed 
due to the rise of social media and changes in various underlying contextual factors, such as 
dramatically increased speed of information dissemination across consumers and brands. The 
overarching goal is to obtain a clear perspective on what’s really going on in digital/social/mobile 
marketing so that students can begin to appreciate its true value to consumers, to managers, 
and to other corporate stakeholders. This course will equip students with the relevant 
knowledge, perspectives, and practical skills required to develop marketing strategies that 
leverage the opportunities inherent in social media and consumer-to-consumer social 
interactions for achieving business and marketing goals. 
 
The intention is to broaden students' perspective, not narrow their thinking by focusing on just a 
few platforms that happen to be important now. 
 
The emphasis of this course is instead on understanding consumers’ social interactions, 
examining the various social media channels available to marketers, learning how to build social 
marketing strategies, and practicing how to track their effectiveness.  
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Course Objectives: 
 

 How social media has disrupted traditional marketing 
● The benefits of and why social media marketing is important 

● How to develop Students' personal brands 

● How to create a social media marketing strategy 

● Creating and optimizing business profiles on each social network 

● Implementing a social media content strategy on each social network 

● The benefits of and how to market with blogs, vlogs, podcasts and webinars 

● How to launch a social media marketing campaign 

● How to create a social media influencer marketing strategy 

● Creating an employee advocacy program 

● Social media policies and crisis response plans 

● Social media advertising on each social network 

● Social selling 

● Social media analytics and measuring ROI 

 
By the end of the course, students will know how to implement a successful marketing 
strategy for Facebook, Instagram, Twitter, Snapchat, Pinterest, LinkedIn and YouTube. 
 
Course Materials 

● Mimic Social (social media marketing simulation) 
● There is no required text book for this class 

 
. ***Prerequisite: BUS 210 (or ADMN 210)*** *Note: Students may only receive credit for one of 
BUS 317, BUS 417, ADMN 417, and ADMN 435AC.* 
 
Mimic Social Simulation: 
 
A very important part of this course is the simulation. This simulation will give you a taste of what 
it is like to run a social media marketing campaign for a business. There are six-12 rounds to the 
simulation. It is likely that you will not do very well for the first round or two, but that is all right. 
Don't worry. This, combined with the lesson materials, will help prepare you for success in social 
media marketing. 
 
The cheapest way to purchase the material is buying direct from stukent.com. Here is the link to 
buy the book and Mimic Social directly from the company:  
https://home.stukent.com/join/5AA-1B1. 
 
The Mimic Social Media simulation will give students a taste of what it is like to run a social 

media marketing campaign for a business.  

 

Students will run the social media marketing strategy for Buhi Supply Co., an e-commerce and 

retail bag supplier. It specializes in backpack, purse, wallet, satchel, and duffel products. Its 
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business goals are to find bags that resonate with a design-conscious audience, manufacture 

them at affordable costs, and sell them for a profit at competitive prices.  

 

Buhi aims to design functional bags that evoke nostalgia, bags with enough personality for even 

the choosiest of Millennials. This goal has been a driving factor that has helped Buhi's sales 

grow significantly since it was founded in 2009. A student’s role as the social media manager is 

to help Buhi reach this goal by increasing the number of visitors on its website. There are twelve 

rounds to the simulation wherein students will be required to create seven to 12 social media 

posts per week per platform, or one to two per day. A round will be completed each week of the 

semester for a total of 12 weeks.  Students will be responsible for analyzing their content's 

performance to determine the optimal number of posts for each platform, as well as the channels 

they believe will best promote Buhi products. Students will also have a $5,000 weekly social 

media advertising budget to promote posts.  

 

It is likely that students will not do very well for the first round or two, but that is all right. Don't 

worry. Their experience with the simulation, combined with the lesson materials, will help 

prepare students for success in social media marketing.  

 

The final project will be to create a social media plan and summary of recommendations for Buhi 

Supply Co or any other local company.  

 
Grade Allocation for Course Activities 
  
 

Course Component Weight 

Attendance/ Participation and topic 
engagement 

10% 

Home work/Blog Article 
 

15% 

Personal Brand  5% 

Team Project 
   Strategic Marketing Plan 
   Presentation  
   Team Evaluations 

 

10% 

10% 

5% 

   Mimic Social 25% 

  

Final Exam (Dec 12) in class 20% 

Total 100% 
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Attendance & Participation (15%): 
Students are expected to attend all classes; absence can potentially interfere with academic 
performance, students bear the responsibility for fulfilling all course requirements in a timely and 
responsible manner.  
This is to reward students for attending and being involved in the class. (Students who miss 
more than three classes will be penalized). 
 
Team Evaluations (5%) Students will be asked to award team-members a percentage rating of 
the assigned grade indicative of contribution. If a student contributes minimal effort, the 
instructor reserves the right to remove such a student from the Term Project, and, assign a zero 
for that portion of the grade 
Final Exam (will reference all class content)   
 
Blog Assignment 15%:  
 
 WRITE A BLOG 
 
A blog is defined as “a regular feature appearing as part of an online publication that typically 
relates to a particular topic and consists of articles and personal commentary by one or more 
authors” (Merriam-Webster Dictionary). 
 
Blog posts typically are 

● Written in first person 
● A collection of thoughts or expertise on a variety of topics 
● Inclusive of links, pictures, videos 
● Accessible online for free for the public 
● Searchable in search engines  
● Updated frequently 
● Open for reader engagement through comments, likes and shares  

 
Students will be responsible for writing a blog on any topic of your choosing. Topics can include 
digital marketing, social media marketing, a personal story, advice, or you can elect to write a 
blog for the student’s client or mimic social project. Student's blogs will be published on via their 
LinkedIn account as a LinkedIn published article or published on a student’s own blog site.   
 
Student's blog posts should  

● be 400-1,000 words in length  
● have a compelling title 
● use relevant keywords, images and hyperlinks  
● be original, well-crafted and well-informed 

  
● Hint: research tips for writing a good blog post  

 
Students’ deliverables will be links to the published posts.  
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Team Project Research paper 25%: 
 
Generally speaking, the scope of the team project is to help a client (real) develop a social 
media marketing strategy for their company/brand/product(s). The specifics in the project outline 
will be discussed in class. 
 
Special Note 
 
Plagiarism includes missing references, in-text citations, and quotation marks.  Students who 
plagiarize unintentionally most often do so by failing to include all necessary in-text citations.  In-
text citations must be included for any and all information located through research.  This 
includes anything that was not from your own previous knowledge or your own personal analysis 
of the research, even if the information is paraphrased, a direct quotation, a fact, a number, a 
statistic, someone else’s opinion, or was found through multiple sources.  Remember; cite the 
ideas, not just the words." 
 
For a student in their first semester at the University of Regina, a first offence, whether 
intentional or not, would typically carry a penalty of a notation in their student file and 3% off of 
their final grade in the course.  For a student who has already attended the University of Regina 
at least one semester, a first offence, whether intentional or not, would typically carry a penalty 
of a notation in their student file and a 0% on the assignment.  (These penalties apply only to the 
business faculty and are typical only, as they do not take into account the Associate Dean’s 
investigation into individual circumstances.) In order to avoid such penalties, it is critical that you 
provide complete referencing and in-text citations, even if the formatting isn’t perfect.  You are 
encouraged to err on the side of caution and to “over-cite” rather than to exclude necessary 
information. 
 
 
If a student has a need for special accommodation due to a physical and/or learning disability, 
please contact the Coordinator of Special Needs Services at 306-585-4631. 
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Expectations from Students  
 
 
A level of professionalism is expected from all students. In addition to following regulations of the 
University of Regina, the following are expected of all students:  
 

Similar to a business meeting you are expected to be on time for class. It is unprofessional to 
arrive late or leave early.  

 

Be prepared to actively participate in class.  

 

 Respect yourself and everyone around you; do not hold conversations with other students 
when instructor or another student is speaking.  

 

 Be positive   

 

Turn off all cell phones upon entering the classroom and place them where the instructor 
doesn’t see them. It is not professional to accept phone calls, text message, etc. during class. 

 

 Do not wear head phones during lecture.  
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Class Schedule – Subject to Revision 
 

Date   Topic  Assigned Reading  Assigned Assignment 

Sep. 5  Course Outline Outline/ Project   

Sep. 10 Introduction to SMM/ 
Developing your Personal 
Brand 

Sep 10th Slides   Forming Teams 

Sep. 12 Social Media Marketing 
Strategy   

Sep 12th Slides   
Finalising Teams 

 
Sep. 17 
 

Marketing with Facebook Sep 17th Slides Activate Stukent  Account 

Sep. 19 Marketing with Instagram Sep 19 Slides  

Sep. 24 Marketing with Twitter Sep 24 Slides -Simulation Round One 

Sep. 26 Marketing with Snapchat  Sep 26 Slides -Simulation Round Two 

Oct. 1 Marketing with LinkedIn Oct 1 Slides -Simulation Round Three 

Oct. 3 Working on Personal 
Branding 

Bring your laptops   -Simulation Round Four 

Oct. 8 Thanks Given  No classes  

Oct. 10 Marketing with Youtube  Oct 10 Slides -Simulation Round Five 

Oct. 15 Blogs, Vlogs, and Podcasts Oct 15 Slides Personal Brand Due 

Oct. 17 
Working  on Your Blogs Bring your laptops 

-Simulation Round Six 
 

Oct. 22 
Campaigning Oct 22 Slides 

-Simulation Rounds Seven 
and Eight 

Oct. 24 
Influencer Marketing Oct 24 Slides 

-Simulation Rounds Nine and 
Ten 

Oct. 29 
Employee Advertising Oct 29 Slides 

-Simulation Rounds Eleven 
and Twelve 

Oct. 31 Working on the project Bring your Laptop Blogs are Due 

Nov. 5 Guest speaker - social media agency, talking about content marketing and advertising 

Nov. 7 Fall Break   No Classes 

Nov. 12 Remembrance Day  No Class 

Nov. 14  Social Media Policies and 
Crisis Response Plan  

Nov 14 Slides  

Nov. 19 Working on the project Bring your laptops   

Nov. 21 Social Media Advertising Nov 21 Slides  

Nov. 26 
Social Media Selling 

Nov 26 Slides 
presentation tips 

 Final Project Due  

Nov. 28 Team Presentations 3 Teams presenting  

Dec. 3 Team Presentations 3 Teams presenting  

Dec. 5 Team Presentations 2 Teams Presenting  

Dec 10 Optional             Final Exam Review  

Dec. 12 Final Exam - 9:00-12:00  ED 619 
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    Enjoy the class! 
 
 

 

  
 

Feeling Stressed? Always worried? 

Some stress is normal when you’re going to university but 1 in 5 students will suffer 
from enough distress that they would benefit from counseling. 

 
 
What can I do? 

The U of R offers several counseling services free of charge for students at the U of R. These 
sessions are confidential and easy to access for students – simply go to the second floor of 
Riddell, Room 251 to make an appointment. 

 

When should you go? 

Knowing when to schedule an appointment can be tough. Some common issues you might 
need help with include test anxiety, if you’ve experienced a trauma like losing a family member 
or a close friend, or if you’ve recently ended a relationship. If the feelings you’re experiencing 
are more intense and severe counseling services can also provide urgent service within 3 days 
and referrals as needed. 
 
 

Have a problem but don’t know how to fix it? 

URSU’s Student Advocate can help you free of charge! 









Academic Appeals 

Disciplinary Appeals 

Student Loan Appeals 

 Emergency Bursaries 

 Notary Public 

 Rentalsman Appeals 

E-mail advocate@ursu.ca to schedule an appointment today! 

 
 
Counseling Services 

mailto:advocate@ursu.ca
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What options are available for me? 

Personal Counseling – This is a great option if you’d like one on one attention for things like 
anxiety and panic, relationship conflict, depression, grief and loss, academic issues, body image 
and substance abuse. Up to 5 sessions are free per semester. Try it – talking about your 
problems can be more helpful than you might think! 
 
Group Counseling – Simply put, you’re not alone. Many students are experiencing the same 
things as you. The U of R offers a wide variety of group counseling opportunities that can help 
teach many skills for managing your mental health, including: Meditation and relaxation, Healthy 
relationships, Stress Management and Self-Care. 
 
 
But I can’t afford counseling… 

Seeking counseling doesn’t have to be cost prohibitive. Many students can benefit from the 
5 free sessions offered by the University as a benefit of being a student. If you need more 
sessions make sure you contact URSU and visit www.iHaveAPlan.ca. Many expenses that 
are related to mental health, including going to a psychologist, are partially covered by your 
Student Health and Dental Plan! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.ihaveaplan.ca/

